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Brown University

Cal Poly

UC Santa Barbara

The Capital One Bowl

The Champs Sports Bowl

Cleveland State University

Colonial Athletic Association

Colorado State

Eastern Michigan University

Fairfield University

Florida Atlantic University

Horizon League

Indiana State University

IPFW

University of Louisville

Marquette University

Middle Tennessee State University

Missouri State University

Monmouth University

Orlando Citrus Parade

The Pac-10 Conference

Patriot League

University of Pennsylvania

Penn Relays

Princeton University

Providence College

Rutgers University

University of Texas at San Antonio

West Virginia University

University of California- Santa Barbara

University of Wisconsin-Green Bay

WHO NSM REPRESENTS:

NSM is dedicated to building long-term relationships with clients through exceptional management of 

the properties represented and by maximizing revenue growth through our corporate relationships.

ïUniversity of 

Delaware

ïDrexel University

ïGeorge Mason 

University

ïGeorgia State 

University

ïHofstra University

ïJames Madison 

University

ïNortheastern University

ïOld Dominion 

University

ïTowson University

ïUniversity of North 

Carolina Wilmington

ïVirginia Commonwealth 

University

ïThe College of William 

and Mary

Member Schools
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Consumer 

Advertising
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Trade Incentive 
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Equity Transfer

LEVERAGE

COLLEGE SPORTS AUDIENCE

Sponsor



Cleveland State Universe

STUDENTS

·Over 18,000 Enrolled

·98% are from Ohio

·57% female / 43% male

FANS
Alumni

Parents

Trade

Customers

Sales 

ForceConsumers

FACULTY, STAFF & 

ALUMNI

·Over 1,600 Faculty & 

Staff

·Over 100,000 Alumni  

(Most of which remain 

in Northeast Ohio)

COLLEGE SPORTS AUDIENCE



COLLEGE SPORTS AUDIENCE

ü Alumni income 30% above national average.

ü Alumni develop lifelong affinity to their school/sport.

ü Average household income exceeds $100,000.

ü Over 70% of fans own their own homes.

ü Over 69% of fans own two or more cars.

ü Over 30% of fans have children.

ü 50% of fans have attended or graduated from college.

ü Nearly $100 billion a year spent on consumer goods and 

services by college students.



ü Established: 1964

ü Enrollment: 18,000+

üThe Cleveland State campus consists of more than 85 acres, the largest 

footprint in downtown Cleveland.

ü Building Blocks for the Future, the Universityôs $200-plus million master 

plan, is changing the face of the campus and downtown Cleveland while 

creating a vibrant living and learning community in the heart of the city.

About the University

Vikingôs Menôs Basketball
ü Head Coach: Gary Waters (Entering 4th season with the Vikings)

ü Won the Horizon League Championship and advanced to the NCAA 

Tournament in 2009, upsetting #4 seed Wake Forest in the first round.

ü Back to back 20 win seasons in 2007-08 & 2008-09

Vikingôs Womenôs Basketball
ü Head Coach: Kate Peterson Abiad (Entering 8th season with the Vikings)

ü Have won the Horizon League Championship 2 of the past 3 years (2007-

08 & 2009-10) earning automatic NCAA Tournament bids both times

ü Beyond being the home of the Cleveland State menôs and womenôs 

basketball teams, the Wolstein Center hosts a variety of concerts, family 

shows, sporting events and corporate functions every year.

ü Nearly 800,000 visitors came through the doors of the Wolstein Center 

this past year.

Wolstein Center

Cleveland State Athletics
ü Nickname: Vikings

ü Member of the Horizon League

ü Home Arena: Wolstein Center (14,000 capacity)

ü Currently fields 17 Division I teams in 11 sports

ü Won the 2007-08 McCafferty Trophy which goes to the Horizon League 

All-Sport Champion 



Corporate sponsorship of Cleveland State Athletics 

provides high profile visibility on a year-long basis 

and a high degree of association with the passion and 

excitement of college sports.  Corporate partnerships 

deliver effective, impactful marketing opportunities 

that can increase brand awareness and loyalty, 

increase store traffic, drive sales, and support 

community relations initiatives.  All partners benefit 

from the opportunity to reach a well-educated, upper-

income demographic with tremendous affinity for their 

college programs.

Corporate Partner Program

OBJECTIVE



LICENSING PRIVILEGES

Your company has the ability to use the Cleveland State Athletics 

marks and logos for co-branding opportunities (in-branch 

promotions, retail promotions, limited runs). Use is subject to 

approval by Cleveland State Athletics.

Corporate Partner Program



ü:10, :30 and :60 second commercial advertisements during all Cleveland 

State Menôs Basketball broadcasts throughout the regular season.

üPresenting sponsor of the feature in all Menôs Basketball regular season 

broadcasts (i.e., Tonightôs Starting Line-Ups brought to you by Sponsor).

ü:10, :30 and :60 second commercial advertisements during all Gary 

Waters, Menôs Basketball Coaches Radio Shows.

üOpening and closing billboards in all broadcasts.

The Flagship stations of Cleveland State Athletics are WHKW 1220 AM, a 50,000 watt 

station and WHKZ 1440 AM which serves the Warren/Youngstown market

Any additional or post-season broadcasts will be charged automatically at an additional prorated investment

RADIO

Corporate Partner Program

http://www.whkwradio.com/


WOLSTEIN CENTER

Outdoor LED Video Board

Corporate Partner Program

Signage production cost will be the responsibility of the sponsor

The double sided outdoor LED Video Board provides you extensive 

outside exposure, and future consideration for promotional 

opportunities within the Arena.  With over 110 Arena events and an 

additional 200 events inside the Conference Center and Pavilion, you 

will reach a broad range of audiences from sports fans, and college 

students, to families.

144ò

112ò

CSU MARQUEE:

The CSU Marquee design and location 

enables sponsors to maximize the 

building advertising potential to reach 

multiple demographics and provide 

clients with  exposure and visibility to 

more than 40,000 vehicles on a daily 

basis.  

The marquee is programmed using a 

6 minute loop, with sponsorship 

messages programmed 5 seconds on 

and 1 second off (fade in/fade out).

There is no limit on how creative your 

ads can be!

The daily effective circulation 

is based upon an 18 hour day, 

viewable in 3 directions; East 

and West on Carnegie, and 

South on E.21 St.



ü8ô x 12ô in-arena large back-lit signage panels displayed during all 

events at the Wolstein Center.

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Corporate Partner Program

Signage production cost will be the responsibility of the sponsor



üSection entrance/exit signs displayed during all events at the 

Wolstein Center

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Corporate Partner Program

Signage production cost will be the responsibility of the sponsor



üSponsor of a Wolstein Center entrance plaza/gate for all events.

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost will be the responsibility of the sponsor



ü3ô x 4ô back-lit concession signage panels located in the 

concourse displayed during all events at the Wolstein Center.

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost will be the responsibility of the sponsor



ü4ô x 8ô large static concourse signage panels displayed during all 

events at the Wolstein Center.

ü4ô x 4ô concourse signage panels displayed during all events at 

the Wolstein Center.

üAdditional signage opportunities available in the concourse 

displayed during all events at the Wolstein Center.

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost 

will be the responsibility 

of the sponsor



ü25ô of continuous rotating TV visible courtside advertising panels 

displayed at all Cleveland State home basketball games played at 

the Wolstein Center

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost will be the responsibility of the sponsor



üStatic banner signage located along the baseline displayed during 

all menôs and womenôs basketball home games played at the 

Wolstein Center.

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost will be the responsibility of the sponsor



Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

üBasket Arm Stanchion signs displayed during all menôs and 

womenôs basketball home games played at the Wolstein Center.

üBasket pole pad signage displayed during all menôs and womenôs 

basketball home games played at the Wolstein Center.

Signage production cost will be the responsibility of the sponsor



üLogo recognition on team bench chairbacks displayed during all 

menôs and womenôs basketball home games played at the 

Wolstein Center.

Corporate Partner Program

WOLSTEIN CENTER 

SIGNAGE OPPORTUNITIES

Signage production cost will be the responsibility of the sponsor


